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Education: 

 Ph.D. (Business) 1977 

Specializations in Marketing and Statistics 

Graduate Center of the City University of New York 

 M.B.A. (Business) 1975 

Marketing specialization 

Baruch College, C.U.N.Y. 

 M.A. (Economics) 1971 

Brooklyn College, C.U.N.Y. 

 B.A. (Economics) 1968 

Brooklyn College, C.U.N.Y. 

 

Academic Experience: 

 1986 - present  

Professor of Marketing and Business, 

Deputy Chair of Business since 1995  

Co-Chair, Finance and Business Management Department (formerly Economics 

Dept.) since 2002 

Dept. of Economics, Brooklyn College. 

 1983 - 1986  

Professor of Marketing, Fordham University, NYC.  

Area Coordinator of Marketing 1985 - 1986.  

 1979 - 1983  

Associate Professor of Marketing, Fordham University. 

Tenure awarded in 1982. 

http://www.brooklyn.cuny.edu/
mailto:x.friedman@worldnet.att.net
http://academic.brooklyn.cuny.edu/economic/friedman/coursepa.htm
http://depthome.brooklyn.cuny.edu/economics/business.htm


 1977 - 1979  

Associate Professor of Marketing and Quantitative  

Analysis at Long Island University, Brooklyn, New  

York. 

 1975 - 1977  

Assistant Professor of Marketing at Montclair State  

College, Upper Montclair, New Jersey. 

 1971 - 1975  

Graduate Fellow in Economics and Finance, Baruch  

College, NYC. 

Courses taught:   Electronic Commerce, Business Practices and the Jewish Tradition, 

Marketing Principles, Marketing Management, Consumer Behavior, Advertising, Direct 

Marketing, Marketing Research, Business Research, Retailing, Statistics, Multivariate 

Statistics, Operations Management, Microeconomics, Macroeconomics, Money and 

Banking, and Corporate Finance. 

 

Honors, Awards, Grants: 

 Certificate of Excellence -- School of Business, May 10, 2012 

 Certificate of Appreciation --School of Business, May 10, 2012 

 Murray Koppelman Professorship, 2006-2008. 

 "Faculty Advisor Award"  Presented by BC Business & Finance Club, May 7, 2003.  

 "Certificate of Appreciation" for 2003 EITC Campaign from Community Food 

Resource Center, April 26, 2003.  

 "Distinguished Advisor Award"  Presented by SGS Student Government, June 5, 

2002.  

 "Professor of the Year," May 7, 2002 (award from the Brooklyn College Accounting 

Society)  

 Brooklyn College Performance Excellence Award, May 24, 2000  

 Brooklyn College Excellence in Teaching Award, May 24, 2000  

 "Outstanding Business/Economics Professor of the Year," May 9, 2000 (award from 

the Brooklyn College Accounting Society)  

 Program Director, Kauffman Entrepreneur Internship Program Grant:   6/2000 - 

5/2001 ($100,000); 6/2001 - 5/2002 ($50,000); 6/2002 - 5/2003 ($10,000); 6/2003 - 

5/2004 ($10,000)  

 Principal Investigator, Kauffman Collegiate Entrepreneurship Network Grant 

($24,300) 

 Principal Investigator Kauffman Foundation Grant "Religion and 

Entrepreneurship ($25,000) with Linda W. Friedman 

 City University of New York Diversity Grant, 2003 ($2,500), with Dr. Tomas Lopez-

Pumarejo 

 Citigroup Foundation Entrepreneurship Grant 2005 ($75,000) with BC Foundation 

and Magner Center 



 Citigroup Foundation Entrepreneurship Grant 2006 ($70,000) with Herve Queneau, 

BC Foundation, and Magner Center 

 Appointed Contributing Editor of  Thalia:  Studies in Literary Humor, 1998  

 Awarded Bernard H. Stern Chair of Humor, 1997-1999  

 President's Resource Grant 1997  

 Voted Broeklundian Favorite Teacher by graduating seniors: 1995, 1996, 1997, 

1999, 2000, 2001, 2002, 2003, 2004, 2005, 2008  

 Excellence in Teaching award, Brooklyn College Faculty Day, May 28, 1997  

 PSC CUNY Grants 1997-1998, 1998-1999, 1999-2000, 2000-2001, 2001-2002, 2002-

2003, 2003-2004, 2004-2005, 2005-2006, 2006-2007, 2007-2008, 2008-2009, 2009-

2010, 2010 - 2011 (with L. Friedman)  

 Listed in Who's Who in the East (26th Edition)  

 Direct Marketing Educational Foundation Fellowship, May 1985  

 Community Appreciation Award, December 1983  

 Honorary Member, Beta Gamma Sigma  

 Regent's Scholarship, 1965-68  

 

Scholarly Publications 

 

Humor in the Hebrew Bible.  Encyclopedia of Sciences and Religions. Springer-Verlag. 

2012.  In Press. [with L. W. Friedman] 

 

The Story of Ruth and Boaz: A Paradigm for Today's CEO. John Ben Sheppard Journal of 

Practical Leadership. 2012, Vol. 6 (1) [with T. Birnbaum].  Available at:  

http://aa.utpb.edu/media/leadership-journal-files/2012-archives/The%20Story%20of%20Ruth%20and%20Boaz.pdf 
 

The Book of Esther:  Lessons in Leadership. John Ben Shepperd Journal of Practical 

Leadership. 2012, Vol. 6(1) [with L. W. Friedman].   
Available at:  http://aa.utpb.edu/media/leadership-journal-files/2012-

archives/THE%20BOOK%20OF%20ESTHER%20%20LESSONS%20IN%20LEADERSHIP.pdf 

The Talmud as a Business Guide.  Multidisciplinary Journal for Applied Ethics.  2012, 1(1), 

38-48.  
Available at:  http://mjae.ffdi.hr/download/MJAE_1st_Issue/7%20-%20PAPER%204%20FRIEDMAN.pdf 

Book Review:  Jews and Humor, edited by Leonard J. Greenspoon. West Lafayette, IN: 

Purdue University Press Studies in Jewish Civilization, 2011. 236 pp. $35.00.  

Friedman, LW and HH Friedman, Review of Jews and Humor (above) is scheduled to 

appear in the Summer 2013 issue of Shofar, (Vol. 31, No. 4). Review is currently available 

at: http://www.case.edu/artsci/jdst/reviews/Humor.htm 

 

Essential Core Values for Individuals and Organizations as Derived from the Torah. The 

Jewish Magazine. April/May 2012.  
Available at:  http://www.jewishmag.com/165mag/torah_values_for_business/torah_values_for_business.htm 
 

Gifts-Upon-Entry and Appreciatory Comments: Reciprocity Effects in Retailing.  Journal 

of International Marketing Studies. 2011, 3(3), 161-164 [with A. Rahman] 



 

The Role of Information Technology in Fulfilling the Promise of Corporate Social 

Responsibility.  Computer and Information Science. 4(4), July 2011, 2-10 [with D. Salb and 

L. W. Friedman]  

 

Moral Capitalism: A Biblical Perspective. American Journal of Economics and Sociology, 

2011, 1014-1028 [with W. D. Adler] 

 

Ideal Occupations: The Talmudic Perspective.  2011.  In Toward a Meaningful Life.  

Brooklyn, N.Y.: Rohr Jewish Learning Institute. 111-118. 

 

Voluntary Simplicity and the Torah Life. The Jewish Magazine. Issue 155. June 2011.  

Retrieved from: http://www.jewishmag.com/ 

 

An Ancient Sampling Technique: Flawed, Surprisingly Good, or Optimal.  Chance, 

February 2011, 24(1), 19-23. [with H. Z. Davis and J. Ye] 

 

Lessons from the Twin Mega-Crises: The Financial Meltdown and the BP Oil Spill.  

Journal of Business Systems, Governance and Ethics, 2010, 5(4), 34 -45 [with L. W. 

Friedman]. 

 

Dying of Consumption? Voluntary Simplicity as an Antidote to Hypermaterialism?  In 

Reframing Corporate Social Responsibility:  Lessons from the Global Financial Crisis. Eds. 

William Xiuping Sun, Jim Stewart, and David Pollard. Bingley, United Kingdom: Emerald 

Group Publishing Ltd. 253-69. [with L.W. Friedman] 

 

Inventing the Future: Using the New Media to Transform a University from a Teaching 

Organization to a Learning Organization. Journal of Interactive Learning Research.21(1), 

January 2010, 47-64. [with V. Manlow and L.W. Friedman] 

 

Lessons from the Global Financial Meltdown of 2008. Journal of Financial Transformation, 

2010, 28: 45-54. [with L. W. Friedman].  

Respect for God’s World: the Biblical and Rabbinic Foundations of Environmentalism,  

International Journal of Business and Globalisation, Vol. X (2010), 4:2, 129 -200. [with Y. 

Klein]  

 

Barack Obama 2.0: The Power of New Media in Achieving and Sustaining Presidential 

Charisma, John Ben Shepperd Journal of Practical Leadership, 4, Spring 2009, 77 -85. [with 

V. Manlow and L. W. Friedman]  

 

Is Ethical Behavior Possible in the Presence of Conflicts of Interest?  Journal of the CPA 

Practitioner, Sept. 2009, 1(4), 10-11 [with T. Birnbaum] 

 

The Financial Meltdown of 2008:  The Perspective of Jewish Law.  Jewish Law.  June 2009, 

<http://jlaw.com/Commentary/FinancialMeltdownTORAHVIEW_Jun17.pdf> [with L. W. 

http://jlaw.com/Commentary/FinancialMeltdownTORAHVIEW_Jun17.pdf


Friedman]. 

 

How Virtuous is Your Firm?:  A Checklist.  Electronic Journal of Business Ethics and 

Organization Studies, 2009, 14, 14-20  [with L. W. Friedman].  

 

The Role of Modeling in Scientific Disciplines:  A Taxonomy, Review of Business, 2008, 

29(1), 61-67 [with L. W. Friedman and S. Pollack].   

Ethical Imperatives of CEOs:  Creating the Virtuous Corporation, Journal of Business 

Systems, Governance and Ethics. December 2008, 4(3), 31 - 41 [with L. W. Friedman and F. 

Kass-Shraibman].  

Can 'Homo Spiritualis' Replace Homo Economicus in the Business Curriculum? December 

2008, 2(2), e-Journal of Business Education & Scholarship of Teaching, 2(2), 1-11 [with L. 

W. Friedman]. 

The Use of Information Technology to Create a Better Workplace for Individuals with 

Disabilities.  Management Online Review, August 18, 2008, <http://www.morexpertise.com/ 

>[with R. Adler and L. W. Friedman].  

 

Human Dignity in the Torah, Jewish Image, September 2008, 

<http://www.imageusa.com/index.php/community-articles/52-writers-thoughts/610-human-

dignity-in-the-torah.html> 

Human Dignity and the Jewish Tradition, Jewish Law, July 2008, 

<http://jlaw.com/Articles/HumanDignity.pdf>. 

 

High Impact Areas of the New Media Technologies:  A Review.  Management Online 

Review, July 1, 2008,  <http://www.morexpertise.com/ >[with L. W. Friedman].   

Ethical Academic Leadership:  Lessons from Ancient Times.  The John Ben Shepperd 

Journal of Practical Leadership, 3, Spring 2008, 19-27  [with L. W. Friedman].  

 

Judaism and Happiness:  Part Two.  Jewish Image, February 2008, 188-192.  Also at:  

http://www.imageusa.com/mag_online/february08/Full_Magazine.pdf 

 

Taking Happiness Seriously in Today's Business Environment, Journal of International 

Marketing and Marketing Research, 2008, 33(1), 3-17 [with L.W. Friedman] 

 

Conflict of Interest and the Talmud, Journal of Business Ethics, 2008, 78, 237-246. [with J. 

Fogel] 

Judaism and Happiness:  Part One, Jewish Image, December 2007, 188-194.  Also at:   

http://www.imageusa.com/mag_online/december07/Full_Magazine.pdf 

 

http://www.morexpertise.com/
http://jlaw.com/Articles/environmentbible2.pdf
http://www.morexpertise.com/
http://www.imageusa.com/mag_online/february08/Full_Magazine.pdf
http://www.imageusa.com/communityarticles/asktherabbiqa/judaismandhappiness2.html


I'm Sorry:  There Can be no Peace Without Apology, Aish.com, August 2007, 

http://www.aish.com/hhyomk/hhyomkdefault/Im_Sorry.asp 

Can an Accountant Make the World a Better Place?, In Adams, M.G. and Alkhafaji, A. F. 

(Eds.), Business Research Yearbook, 2007, 14(1), 376-380  [with F. Kass-Shraibman]. 

A New Kind of Marketing: Creating Micro-Niches Using Resonance Marketing, Journal of 

Internet Commerce, 2007, 6(1), 83-99.  [with T. Lopez-Pumarejo and L. W. Friedman]. 

Respect for God’s World: The Biblical and Rabbinic Foundations of Environmentalism, 

Jewish Law, May 2007, <http://jlaw.com/Articles/environmentbible2.pdf> [with Y. Klein]. 

 

Frontiers in Multicultural Marketing:  The Disabilities Market, Journal of International 

Marketing and Marketing Research, February 2007, 32(1), 25-39.  [with T. Lopez-Pumarejo 

and Linda W. Friedman]  

The Largest Minority Group:  The Disabled.  Business Quest.  August 2006, 

http://www.westga.edu/~bquest/2006/commentary06.htm  [with T. Lopez-Pumarejo and 

Linda W. Friedman]. 

'An Understanding Heart to Judge Your People': The View of Successful Leadership in the 

Hebrew Bible,  John Ben Shepperd Journal of Practical Leadership, Spring 2006, 1(1), 103-

117 [with L. W. Friedman and R. B. Fireworker]. 

 

The Power of Remorse and Apology.  Journal of College and Character, 2006, 7(1), 1-14. 

http://collegevalues.org/pdfs/Power%20of%20remorse%20formatted%20final.pdf 

 

Student Perceptions of the Ethics of Professors.  Electronic Journal of Business Ethics and 

Organization Studies, 2005, 10(2), 10-15. http://ejbo.jyu.fi/pdf/ejbo_vol10_no2_pages_10-

15.pdf  [with Joshua Fogel and L. W. Friedman].  

Transforming a University from a Teaching Organization to a Learning Organization,  

Review of Business, 2005, 26(3), 31-35 [with L. W. Friedman and S. Pollack].   

 

In Their Own Words:  The Use of Quotations in Teaching Ethical Leadership, Crossroads: 

Research in Ethical Leadership, 2005,  25-35.  Also appeared in E-Journal of Ethical 

Leadership, 1(2, April), 2004,  [with L.W. Friedman]. 

Conflict of Interest:  The Common Thread Underlying Ethical Lapses,  Electronic Journal 

of Business Ethics and Organization Studies, 2005, Vol. 10 (1), 4-8 [with Robert I. Bell and 

Linda W. Friedman].   http://ejbo.jyu.fi/pdf/ejbo_vol10_no1_pages_4-8.pdf 

 

Talmudic Humor and the Establishment of Legal Principles: Strange Questions, 

Impossible Scenarios, and Legalistic Brainteasers, Thalia: Studies in Literary Humor, Vol. 

21, 2004, 14-28.  Click here to read this paper. 

http://www.aish.com/hhyomk/hhyomkdefault/Im_Sorry.asp
http://jlaw.com/Articles/environmentbible2.pdf
http://www.westga.edu/~bquest/2006/commentary06.htm
http://collegevalues.org/pdfs/Power%20of%20remorse%20formatted%20final.pdf
http://ejbo.jyu.fi/pdf/ejbo_vol10_no2_pages_10-15.pdf
http://ejbo.jyu.fi/pdf/ejbo_vol10_no2_pages_10-15.pdf
http://ejbo.jyu.fi/pdf/ejbo_vol10_no1_pages_4-8.pdf
HUMOROUSCASESTALMUD.htm


Biblical Leadership:  Insights for Today’s Managers, Electronic Journal of Business Ethics 

and Organizational Studies, Volume 9 (1), 2004, 

<http://ejbo.jyu.fi/index.cgi?page=articles/0901_4> [with L.W. Friedman].  Click here to 

read this paper. 

Should Moral Individuals Ever Lie?  Insights from Jewish Law, Jewish Law, July 2003, 

<http://jlaw.com/Articles/hf_LyingPermissible.html> [with A. C. Weisel]. 

Label or Position:  Which has the Greater Impact on Subjects’ Responses to a Rating 

Scale?  Journal of International Marketing and Marketing Research, Vol. 28(2), 2003, 77-81 

[with D. Cohen and T. Amoo]. 

Creating a Company Code of Ethics:  Using the Bible as a Guide,  Electronic Journal of 

Business Ethics and Organization Studies, Vol. 8 (1), 2003.  Click here to read this paper.  

Perspectives on Transformational Leadership in the Sanhedrin of Ancient Judaism, 

Management Decision: Focus on Management History, Vol. 41(2), 2003, 199-207 [with M. 

Langbert].  Click here to read this paper. 

Improving Employer-Employee Relationships:  A Biblical and Talmudic Perspective on 

Human Resource Management, Management Decision: Focus on Management History, Vol. 

40(10), 2002, 955-961 [with G. Cohn].  Click here to read this paper. 

Geneivat Da'at:  The Prohibition Against Deception in Today's World, Jewish Law, August 

2002, <http://www.jlaw.com/Articles/geneivatdaat.html>. 

Using Humor in the Introductory Statistics Course, Journal of Statistics Education, Vol. 

10(3), November 2002, <http://www.amstat.org/publications/jse/contents_2002.html> [with 

L. W. Friedman and T. Amoo]. 

The Simple Life:  The Case Against Ostentation in Jewish Law, Jewish Law, July 2002, 

<http://www.jlaw.com/Articles/againstosten.html>. 

Placing a Stumbling Block Before the Blind Person:  An In-Depth Analysis, Jewish Law, 

July 2002,  <http://www.jlaw.com/Articles/placingstumbling.html>. 

Is There Humor in the Hebrew Bible?  A Rejoinder, Humor:  International Journal of 

Humor Research, Vol. 15:2, June 2002, 1-8. 

Biblical and Talmudic Basis of Accounting Ethics, The CPA Journal, September 2002, 11 - 

13 [with H. Gellis and K. Giladi].  

Online Auctions for Business-to-Business Transactions,  National Public Accountant, June 

2002, 6-10 [with N. A. Johnson]. 

http://ejbo.jyu.fi/index.cgi?page=articles/0901_4
http://jlaw.com/Articles/hf_LyingPermissible.html
http://ejbo.jyu.fi/index.cgi?page=articles/0801_1
sanhedrin.htm
employee.htm
http://www.jlaw.com/Articles/geneivatdaat.html
http://www.amstat.org/publications/jse/contents_2002.html
http://www.jlaw.com/Articles/againstosten.html
http://www.jlaw.com/Articles/placingstumbling.html


Ideal Occupations:  The Talmudic Perspective, Jewish Law, 2002,  

<http://jlaw.com/Articles/idealoccupa.html>. 

Workplace Diversity:  The Key to Survival and Growth,  Business Quest, 2002,  

<http://www.westga.edu/~bquest/2002/diversity.htm> [with T. Amoo]. 

Dot-Bombs:  Lessons from the Dot-Com Debacle, Journal of Internet Commerce, Vol 1 (2), 

Spring 2002, 89 - 102 [with N. Hirakubo]. 

    Click here to read this paper. 

Moral Leadership: Ancient Lessons for Modern Times, Journal of College and Character, 

Vol. 2, November 2001. 

    Click here to read this paper. 

The Obsolescence of Academic Departments, Radical Pedagogy, online journal, Vol. 3(2), 

2001. 

Using 'Smart' Pricing to Increase Profits and Maximize Customer Satisfaction,  National 

Public Accountant, Vol. 46:6, August 2001, 34 -38 [with A. Bhattacharya]. 

The Impact of Jewish Values on Marketing and Business Practices, Journal of 

Macromarketing, Vol. 21, June 2001, 74-80. 

    Click here to read this paper. 

Do Numeric Values Influence Subjects' Responses to Rating Scales? Journal of 

International Marketing and Marketing Research, Vol. 26, February 2001, 41-46 [with T. 

Amoo]. 

    Click here to read this paper. 

Bootstrapping:  Resampling Methodology, in Saul I. Gass and Carl M. Harris (Eds.) 

Encyclopedia of Operations Research and Management Science. Second Edition, Norwell, 

MA: Kluwer Academic Publishers, 2001, 66-69 [with L. Friedman]. 

The Ethics of East and West:  Confucius and Hillel,  Journal of Evolutionary Psychology, 

Vol. 22, March 2001, 45-52 [with A. Bhattacharya]. 

    Click here to read this paper. 

 

Creating Exciting Majors by Combining Business with Other Majors, Journal of the 

Academy of Business Education, Vol. 1, Fall 2000, 11-17 [with L. W. Friedman and A. 

Arcadi]. 

    Click here to read this paper. 

Overall Evaluation Rating Scales:  An Assessment,  International Journal of Market 

Research, Vol. 42:3, 2000, 301-310 [with T. Amoo]. 

http://jlaw.com/Articles/idealoccupa.html
http://www.westga.edu/~bquest/2002/diversity.htm
dotbomb.htm
http://journals.naspa.org/jcc/vol2/iss11/1/
impactjewish.htm
numeric.htm
ConfuciusvsHillel.htm
BusinessCombinedMajor.htm


A Survey of Accounting Majors:  Attitudes and Opinions,  National Public Accountant, Vol. 

46:2, April 2001, 25 -27 [with K. Giladi and T. Amoo]. 

Racism and Torah Values, Biblical Polemics, Issue 98, July 2000, 17-21. 

Humor in the Hebrew Bible, Humor: International Journal of Humor Research, Vol. 13:3, 

September 2000, 257-285. 

    Click here to read this paper. 

Integrity and Leadership:  Companions or Antagonists?  Ethics and Critical Thinking 

Journal, June 2000, 1-11 [with A. Bhattacharya]. 

Abraham as a Transformational Leader, The Journal of Leadership Studies, Vol. 7:2, 

Spring 2000, 88-95 [with M. Langbert].  

    Click here to read this paper. 

Biblical Foundations of Business Ethics, Journal of Markets and Morality, Vol. 3:1,  Spring 

2000, 43-57. Full Text. 

Direct Marketing, Database Marketing, and Relationship Marketing for the Accounting 

Professional, National Public Accountant, Vol. 45, May 2000, 36-38 [with K. Giladi]. 

Leadership Fundamentals:  Guiding Your Organization into the New Millennium, Business 

Journal for Entrepreneurs, Vol. 100, March 2000, pp. 1-16 [with A. Bhattacharya]. 

Transformational Leadership:  Instituting Revolutionary Change in Your Accounting 

Firm, National Public Accountant, Vol. 45, May 2000, 8 - 11 [with M. Langbert and K. 

Giladi]. 

Rating the Rating Scales, Journal of Marketing Management, Vol. 9, Winter 1999, 114-123 

[with T. Amoo]. 

    Click here to read this paper. 

Multiple Biases in Rating Scale Construction, Journal of International Marketing and 

Marketing Research, Vol. 24, October 1999, 115-126 [with T. Amoo]. 

Important and Useful Websites for the Accounting Profession, National Public Accountant, 

Vol. 44, June 1999, 28-32 [with B. Lewis]. 

Is Your Accounting Firm Truly Marketing Oriented?   A Checklist, National Public 

Accountant, Vol. 44, May 1999, 16-34 [with K. Giladi and B. Lewis]. 

Biasing Effects in Rating Scales:  An Empirical Comparison of Two Overall Rating Scales, 

Central Business Review, Vol. 18, Summer 1999, 22-24 [with S. Rosenzweig]. 

bibhumor.htm
Abraham-GreatTransformLeader.htm
http://www.acton.org/pub/journal-markets-morality/volume-3-number-1
rateratingscales.htm


Satan the Accuser:  Trickster in Talmudic and Midrashic Literature, Thalia: Studies in 

Literary Humor, Vol. 18, March 1999, 31-41 [with S. Lipman]. 

    Click here to read this paper. 

Teaching Statistics Using Humorous Anecdotes, Mathematics Teacher, Vol. 92, April 1999, 

305-308 [with N. Halpern and D. Salb]. 

Dynamic Pricing Strategies for Maximizing Customer Satisfaction, National Public 

Accountant, Vol. 44, January/February 1999, 8-36 [with B. Lewis]. 

 

Using the Web for Research, Cyberplan Buyers' Guide, Fall 1998, 1-4.  

Humor as a Pedagogical Approach in Education, Cyberplan, April 1998, 8-9.  

 

Marketing Your Accounting Practice Effectively, National Public Accountant, Vol. 43, 

March 1998, 15-18 [with K. Giladi]. 

 

He Who Sits in Heaven Shall Laugh: Divine Humor in Talmudic Literature, Thalia: 

Studies in Literary Humor, Vol. 17, March 1998, 36-50. 

    Click here to read this paper sans footnotes. 

 

A Comparison of Six Overall Evaluation Rating Scales, Journal of International Marketing 

and Marketing Research, Vol. 22, October 1997, 129-138 [with E. Friedman]. 

 

Reducing the 'Wait' in Waiting-Line Systems: Waiting Line Segmentation, Business 

Horizons, Vol. 40, July 1997, 54-58 [with L. Friedman].  

 

The Effect of an Appreciatory Comment on Sales: Reciprocity in a Retailing Context, 

Central Business Review, Vol. 15, Summer 1996, 25-26 [with E. Friedman].  

 

Are Surveys Trustworthy? Portfolio, Vol. 5, April 1996, 26-35. 

 

Analyzing Simulation Output Using the Bootstrap Method, Simulation, Vol. 64, February 

1995, 95-100 [with L. Friedman]. 

 

A Comparison of Vertical and Horizontal Rating Scales, Mid-Atlantic Journal of Business, 

Vol. 30, March 1994, 107-111 [with L. Friedman]. 

 

Topics in Finance: A Guide for the Financially Perplexed. New York: McGraw-Hill, College 

Custom Series, 1992 [with S. Katz]. 

The Effect of a Gift-Upon-Entry on Sales: Reciprocity in a Retailing Context, Mid-

American Journal of Business, Vol. 5, 1990, 49-50 [with P. Herskovitz]. 

 

Perceived Common Myths and Unethical Practices Among Direct Marketing Professionals, 

Journal of Business Ethics, Vol. 8, Dec. 1989, 975-979 [with G. Storholm]. 

SatanHumor.htm
DivineHumor.htm


 

Myths, Unethical Practices, Personnel Requirements: What Do Computer Industry 

Professionals Really Believe? Journal of Systems and Software, Vol. 10, 1989, 151-153 [with 

L. Friedman]. 

 

The Effects of Positive and Negative Wording on Responses to a Likert Scale, Applied 

Marketing Research, Vol. 28, Fall 1988, 17-22. 

 

The Effects of Scale-Checking Styles on Responses to a Semantic Differential Scale, Journal 

of the Market Research Society, Vol. 30, October 1988, 477-481 [with L. Friedman and B. 

Gluck]. 

 

A Framework for Organizational Success, Journal of Business Ethics, vol. 7, 1988, 219-221. 

Reprinted in Marketing 90/91 and Business Ethics 90/91, both edited by John E. 

Richardson. Guilford, Conn.: Dushkin Publishing, 1990 [with L. Friedman]. 

 

Propaganda Theory as Applied to Advertising, Singapore Marketing Review, Vol. 3, 1988, 

88-92. 

Multiple Advertisement Testing: The Dangers of Telescopic Testing and Other 

Approaches, Journal of Direct Marketing, Vol. 2, Winter 1988, 49-53 [with L. Friedman]. 

Don't Ignore Color and Shape as Marketing Tools, Marketing News, Vol. 6, January 1988, 

p. 3. 

Marketing Methods for Software, Journal of Systems and Software, Vol. 7, 1987, 207-212 

[with L. Friedman]. 

On the Danger of Using Too Few Points in a Rating Scale: A Rejoinder, Journal of Data 

Collection, Vol. 27, Spring 1987, 46-47 [with L. Friedman]. 

On the Danger of Using Too Few Points in a Rating Scale: A Test of Validity, Journal of 

Data Collection, Vol. 26, Fall 1986, 60-63 [with L. Friedman]. 

Effectiveness of In-Store Price Signs, SFSU Business Journal, Vol. 1, 1986, 57-59 [with M. 

Vasami]. 

Comparing Simulated Alternatives Using A Distribution-Free Statistic With Blocking by 

Random Number Stream, Simulation, Vol. 47, August 1986, 68-70 [with L. Friedman]. 

A Portfolio Theory Approach to Solve the Product Elimination Problem, Mid-Atlantic 

Journal of Business, Vol. 24, Summer 1986, 43-48 [with J. Krausz]. 

Comparison of Itemized vs. Graphic Rating Scales: A Validity Approach, Journal of the 

Market Research Society, Vol. 28, July 1986, 285-289 [with L. Friedman]. 



Applying Warfare to Business Competition, Business Forum, Vol. 11, Winter 1986, 8-12 

[with L. Friedman]. 

The Probability Distribution as a Performance Criterion When Comparing Alternative 

Systems, Simulation, Vol. 45, November 1985, 262-264 [with L. Friedman]. 

Validating the Simulation Metamodel: Some Practical Approaches, Simulation, Vol. 44, 

Sept. 1985, 144-146 [with L. Friedman]. 

MULTIVREG: A SAS Program, Journal of Marketing Research Computer Abstracts, Vol. 

22, May 1985, 217-218 [with L. Friedman]. 

Consumer Behavior Techniques for Creating Powerful Advertisements, Mid-Atlantic 

Journal of Business, Vol. 23, Summer 1985, 57-64 [with L. Friedman]. 

Ethical Behavior in Business: A Hierarchical Approach from the Talmud, Journal of 

Business Ethics, Vol. 4, 1985, 117-129. 

Ethics in Academe: A Call to Action, Simulation, vol. 44 ,February 1985, 118-120 [with L. 

Friedman]. 

Cutting College Classes: An Investigation, College Student Journal, Vol. 19, Winter 1985, 

357-360 [with J. Galichon]. 

Ancient Marketing Practices: The View From Talmudic Times, Journal of Public Policy 

and Marketing, Vol. 3, 1984, 194-204. 

Statistical Considerations in Computer Simulation: The State of the Art, Journal of 

Statistical Computation and Simulation, Vol. 19, 1984, 237-263 [with L. Friedman]. 
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